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SYNOPSIS   

 

Smart Data Plans for 
Mobile Consumers 
analyzes consumer 
demand for mobile data 
services including 
preferences on data limits, 
data sharing, and device 
types.  It includes an 
overview of the plans 
currently used by 
consumers vs. the plan 
characteristics they seek. It 
analyzes in-depth desired 
mobile data limits and how 
data limit preferences vary 
by the demographic and 
technographic 
characteristics of the 
subscriber.  It also 
identifies, quantifies, and 
analyzes the consumers 
who are seeking plans that 
are not currently available 
in the market today. 

 

ANALYST INSIGHT   

“Data indicates that the innovations some operators are experimenting with will resonate well with consumers and have wide-
reaching implications for the handset and mobile services market.” 

― John Barrett, Director, Consumer Analytics, Parks Associates 
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